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Sustainability as a Learning Goal

How can we imagine and help shape a sustain-
able future for our world? Yvon Chouinard, the 
environmentalist entrepreneur and founder  
of Patagonia, says it well: “Sustainability is more 
a process than a goal, and we have to keep 
working at it.”

Otis works at making sustainability an 
educational priority. This issue of OMAG 
highlights creative approaches to sustainable 
design, both in our classrooms and in the 
projects of our faculty and alumni who 
collaborate across disciplines and borders to 
devise global solutions to our most serious 
problems. 

Otis introduces students to a wide range of 
real-world challenges and experiences through 
various collaborative projects, from designing 
sustainable toys to creating apparel that 
reduces fabric waste and uses fewer resources. 
In the studio, students and faculty examine 
the connections between industry and the 
environment, focusing on human responsibility 
for our natural resources. Students learn to 
challenge conventional practices in design and 
production while studying methods that promote 

sustainability, reduce toxic waste, and protect 
nonrenewable resources. 

Foundation student Brad Richardson 
expresses his learning goals: “I want to develop 
a design process that incorporates a sustainable 
sensibility and uses nature as a reference for 
construction and functional design. I also want 
to learn about sustainable business practices 
and manufacturing techniques.” Brad’s goals are 
shared by many of his peers. Otis’ sustainability 
minor now has more enrollment than in any 
other interdisciplinary field at the College.

We are particularly excited about launching 
the Sustainability Alliance at the Scholarship 
Benefit and Fashion Show in May, with Nike, 
Patagonia, Eddie Bauer, Disney, Quiksilver, and 
Todd Oldham as inaugural members. As we 
expand this alliance, the partners will collaborate 
with our students to explore and expand 
sustainable practices in art and design that will 
impact future generations. 
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For the past two and a half years, I have  

represented Otis in the Partnership for Academic 

Leadership in Sustainability (PALS). Founded in 

2010 by Deb Johnson, Academic Director of 

Sustainability at Pratt Institute, PALS leverages 

and shares resources among  the Association of 

Independent Colleges of Art and Design (AICAD) 

schools as we collectively integrate sustainability 

into art and design education. It is uncommon for 

faculty of institutions that are typically thought of 

as competitors to be working so closely together, 

and this unusual collaboration was recognized 

with a Second Nature Climate Leadership  

Award from the American College & University 

Presidents’ Climate Commitment (ACUPCC) in 

2012. I’ve served as a PALS Fellow since the 

beginning, and currently sit on the Steering 

Committee. Andrew Armstrong (’02), Director of 

Technical Support Services at Otis, recently joined 

the group.

At our yearly summit, Fellows present 

sustainability initiatives and meet in small working 

groups. Each Fellow then reports to his or her 

institution on our group’s shared efforts and 

research by giving a presentation that we’ve 

collectively produced. Throughout the year, PALS 

Fellows continue to collaborate online. Recent 

projects include coauthored presentations at 

sustainability conferences, shared guest speakers 

and panel talks via Google Hangout and Skype, 

and a traveling exhibition of student work. 

We are thrilled that the next PALS Summit  

will be cohosted by Otis and Art Center College  

of Design in September 2013. See  

www.sustainablepals.org for more information.

by Michele Jaquis,  

Director of Interdisciplinary Studies

Sharing Sustainability 
Initiatives in Education 

The College demonstrates its commitment to  
sustainability throughout its facilities. The main  
academic building, Ahmanson Hall, was a retrofitted 
IBM research facility. To reduce waste and conserve 
energy, Ahmanson Hall employs a highly efficient  
cooling tower heat exchanger system; computer- 
controlled “smart” variable speed heating, ventilating, 
and air conditioning (HVAC), thermostats, and  
elevators; and new bottle-filling water stations. All 
trash is separated on campus, after which it is recycled 
at a central facility. Nonemergency lighting is  
sensor-controlled, hand dryers reduce paper waste, 
energy-efficient ceramic kilns are fired during low 
peaks, and lighting with ballast and fluorescent  
tubes saves energy. The Galef Fine Arts Building was  
designed according to green principles using  
low-energy glass and HVAC systems. A carpooling 
program, bicycle racks, and public transportation  
are promoted to students, faculty, and staff, while 
students reuse materials on Upcycle Day and  
at the Resource Exchange Center. The Café offers  
eco-friendly packaging, and College publications  
use Forest Stewardship Council (FSC) recycled paper 
and printing methods. 
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What is El Dot Designs?

We are a bamboo product design firm 

that specializes in home furnishings 

handcrafted by local and global artisans 

using renewable materials. We are 

certified as a B Corp (Beneficial 

Corporation), which uses the power of 

business to help solve our social and 

environmental problems, cultivating a 

positive approach toward humanity and 

our environment.

How did you meet?

We met at a bar in L.A, and then bumped 

into one another at the Otis cafeteria, 

realizing we were both attending our 

Foundation year. The following year,  

we found ourselves in Environmental 

Design, where we became best friends 

and companions on a lifelong journey.

What inspired you to start a  

sustainable design business?

Our inspiration came from recognizing 

the needs of a global society. When  

we moved to Kathmandu, Nepal, in 

2003, we saw the real-world effects  

of pollution and poverty. There we 

discovered bamboo and its potential  

to make a positive impact on the 

environment and millions of people 

living in poverty. 

How do you practice sustainable 

design?

Sustainability is designed into every 

aspect of our business. For every 

product, we consider the social and 

environmental impact, including the 

value our product creates for our 

customers. Sketches are made on 

recycled paper, production is optimized 

for efficiency, renewable and nontoxic 

raw materials are sourced, and 

carbon-neutral shipping is preferred. 

How do you work with local artisans 

and suppliers?

We have global and local product lines. 

For our global line, we work in develop-

ing countries with abundant bamboo 

where we study the traditional 

craftsmanship of the region along with 

the needs of our artisans and their 

community. With local production,  

we use renewable materials and simple 

production systems for job creation.

How do your artisans view  

your work? 

Our artisans in developing countries are 

usually poor laborers with little or no 

educational background. They are 

usually surprised by and curious about 

our interest in bamboo (known as the 

poor man’s timber) and how much we 

value handcrafted products. This 

curiosity leads to an exchange of ideas 

that helps us share our collective story 

and hopes for the future. 

Where have you worked?

Mostly in Nepal and India. We hope to 

work with more developing countries to 

understand the different geographical 

and cultural influences, and translate 

them into a range of products.

What is the biggest reward and  

the greatest challenge faced by  

your company?

The reward is our motivation to be a 

catalyst for positive social and environ-

mental change. The challenge is that it is 

not the easy path. 

How did Otis inform your practice? 

The interdisciplinary interaction at Otis 

continues to influence our work. Otis 

gave us a strong foundation to continue 

our own independent studies, which is 

what running a business has been for us.

Hurley  
“Considered” Project 

A partnership with Hurley and Nike resulted in what Fashion 

Design Chair Rosemary Brantley terms “the most inspiring 

project in all the years I have spent at Otis.” Students worked 

with experts from Nike and Hurley using the “Nike Considered 

Index Tool” to create apparel designs that use no-waste 

markers to minimize fabric waste, reversible fabrics, seasonless 

concepts, wrapping and tying for flexible fit, detachable collars 

and cuffs, repair kits, and educational labels. The goal was to 

reduce waste, use fewer resources, and be more respectful of 

human life, thus promoting whole system change. 

Water In,  
Water Out 

In partnership with the Santa 

Monica Pier Aquarium and the 

Surfrider Foundation, teams of 

students researched various 

processes that contribute to the 

pollution of the Santa Monica  

Bay ecosystem. They created 

abstract sequential imagery about 

one of these processes in “Color 

Through Connections,” a first-year 

Foundation studio course, choosing 

colors and creating harmonies  

to construct meaning. 

El Dot Designs

Top

Alexandra Zhao and 

Amanda Choe

Bottom

Gaby Gorostieta and  

Erika Aquino

Leonardo Rodriguez and  

Lishu (Pokhrel) Rodriguez  

(both ’01 Environmental Design)

www.eldotdesigns.com

exhibition at Hurley H Space Gallery, Costa Mesa
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Why did you study fashion design? 

it was a natural progression of my interest in art and 

specifically in usable art. My family really valued 

craftsmanship: my brother makes surfboards, my dad 

was once a blacksmith, and my mom studied art.

Was sustainability always a focus?

Because I was a design assistant at Patagonia before I 

began studying at Otis, ideas about sustainable 

business and the greener way to make things were on 

my mind. 

Why did you decide on Otis? 

Southern California is my home, and when I worked 

with Wanda Weller [Sakai] (‘88) at Patagonia, she 

encouraged me to visit Otis. For me, it was important to 

do fashion design in the beautiful natural setting of 

Southern California. I was able to live by the beach the 

whole time. I also really liked the attention to the fine 

arts, and I loved the first-year Foundation program, 

which presented a well-rounded education. 

How has your father [Yvon Chouinard] affected 

your philosophy about design? 

He instilled in me the idea of finding a craft—some-

thing concrete and tangible. He doesn’t use a computer; 

he still writes his books by hand. For me and for design, 

that goes hand in hand with quality. He is dedicated to 

making the highest quality products, which is super 

important in terms of sustainability. 

About ten years ago I heard him on a radio interview, 

after which I contacted Patagonia right away to work 

with our students. 

[My father] is quite a character. He has a bravery 

about him, and really doesn’t care what people think. I 

definitely have his love of humor and lightness. 

 

What’s your mom [Malinda] like? 

She has been involved in the company since the 

beginning. I’m lucky to have great parents who are both 

really creative. She’s really, really strong and has had a 

huge, huge influence on the company, but she’s also 

really shy, so you don’t see her much. 

I’d say I’m definitely a mix of both of them. She’s been 

more involved with the human aspect of the company, 

setting up our day care and making sure [Patagonia] is a 

great place to work. 

What else makes Patagonia a fun place to work?

You’re responsible for your own job and not the clock. 

The flextime schedule means you can go surfing and do 

whatever you need with your family as long as you get 

your work done. This definitely makes it an easier place 

to work long term. Some employees have been there for 

thirty years. 

 

 

 

 

 

Fashion Design Chair Rosemary Brantley 

interviews Claire Chouinard (‘06), Patagonia designer 

DON’T
BUY
THIS 
JACKET

Spring 2013

Tell us about the history of Patagonia

It started out as Chouinard Equipment, a climbing 

company, in the 1960s. They made clothes for climbers 

because there wasn’t anything out there. So they 

imported rugby shirts from England—the real tough 

ones with the thick collars to protect [the players’] 

necks. Then my mom went to a materials trade show 

and found the first kind of polar fleece. I think they 

made it for toilet seat covers or something, so she had 

some jackets made up. It kept growing—first things for 

themselves for different activities and for kids. I 

definitely remember running around the building a lot 

at an early age. 

What about your projects?

I’m one of the women sportswear designers for surf 

wear, so I’ve been working on bikinis, which has been 

fun since I did that at Otis. I get feedback from our pro 

surfers on what really works, and I get to use newer, 

recycled, greener fabrics.  

 

How does Patagonia support this research in new 

materials? 

We go to our materials suppliers and request things. 

Sometimes it takes a while; you don’t necessarily get 

what you want in that season.

I think the big challenge is getting other companies 

to look at what we’re doing collectively. We’re medium 

sized, so if we align ourselves with some of the big guns, 

we’ll make an impact. We’ve been working with 

approximately twenty companies, including Nike, on 

the sustainability index. It’s a tool that any designer can 

use to rate products and materials in terms of water use, 

energy, recyclability, or content and chemicals, and also 

fair labor practices. Sometimes it’s daunting because 

you need to do so much homework, so making it easy 

for companies is key. 

One of the things that intrigued me in your dad’s 

book The Responsible Company: What We’ve 

Learned from Patagonia’s First Forty Years 

(Patagonia Books, 2012) is that consumers in the 

near future may be able to snap a garment’s QR 

[Quality Resource] code with their cell phone, and 

check its environmental profile.  

 

 

 

If these tools can go all the way to the consumer, then 

consumers will demand this information. Once you 

really understand what goes into these different 

products, it helps you choose one over the other. 

How did your education prepare you?  

A really good work ethic is probably the most important 

thing. I wasn’t the most talented person in my class, but 

I knew that I could work really hard. I learned to design 

a lot before finding the right solution.

How does Patagonia share its research and 

development? 

Our environmental department funds important 

projects; we are completely committed to give one 

percent of our profits to environmental causes every 

year. Within the product teams, designers focus on  

new environmental aspects of the supply chain. Part  

of our mission statement is to do no unnecessary harm. 

We are also committed to inspire and implement 

solutions to the environmental crisis—our interest lies 

in changing everyone’s practices, not just ours. As 

David Brower said, “There’s no business to be done on a 

dead planet.” 
Claire Chinouard (center, in black) with Isabel 

Toledo (far left), students and model at 2010 

Scholarship Benefit and Fashion Show 

Feature / Sustainabiltiy
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Tanya Aguiñiga, Product Design faculty member, is an 

acclaimed textile artist, a craft activist, a sculptor, and  

a self-described “maker.” Her Atwater Village studio 

overflows with skeins of wool, yards of rope, and fabric 

remnants—the materials she uses to make her 

handcrafted accessories and furniture. Aguiñiga’s dyed 

rope necklaces are museum and design store staples, 

and the colorful, animal-like chairs and benches 

recently exhibited at JF Chen’s gallery charmed the 

crowds. She is not content to simply produce readily 

consumed objects, however; at the root of her work is  

a larger goal—the desire to build community and 

activism around craft. Her hope is to transform the 

perception of craft from a solo domestic art to a means 

of public engagement.

To do this, Aguiñiga weaves her own personal  

narrative into the history of craft. Born in Tijuana, she 

grew up taking a bus across the border every day to go 

to school in San Diego. As an undergraduate, she stud-

ied furniture design at San Diego State University, and 

received her MFA from Rhode Island School of Design. 

In 1997 she became a member of the Border Art Work-

shop/Taller de Arte Fronterizo (BAW/TAF), a binational 

collective dedicated to bringing attention to the U.S/

Mexico border through arts-based programming. 

“My time with BAW/TAF was the foundation for 

who I am today as an artist,” says Aguiñiga, reflecting 

on the six years she spent actively involved with the 

organization. “It taught me how to use tools for the first 

time, how to work as a collaborative, how to engage 

with communities, how to create work that is both 

personal and political, and how to produce installation 

and performance art. As clichéd as it sounds, BAW/TAF 

changed my life.”

For Aguiñiga, BAW/TAF’s influence led her to work 

with marginalized communities and encouraged her to 

consider craft a radical practice. It taught her to be both 

an activist and a mentor, values she instills in her 

students at Otis. “It’s my job to preserve this history 

through making something personal,” says Aguiñiga. 

To illustrate her point, she selects a heavy leather 

strap from a basket brimming with colors and textures. 

The piece is a backstrap weaving belt, worn smooth in 

places from use—the kind of loom used by women 

artisans in Chiapas, Mexico. The leather belt wraps 

around the weaver’s waist and is used to create tension 

in the loom, which is then attached to a fixed object. 

Last summer, Aguiñiga used the belt to stage an 

outdoor weaving performance in Beverly Hills. Dressed 

in traditional Mexican garments, she attached the belt 

first to a parking meter and then, when asked by police 

to move, to a tree in front of the sign reading “Welcome 

to Beverly Hills.” Aguiñiga’s street performance of 

weaving brightly colored yarn was educational and 

political, publicly exposing the often unseen physical 

labor, artistry, and technique that is required to create 

textiles in one of the world’s richest zip codes. “Craft 

has been malnourished,” she says. “The origins of the 

materials need to be told.”

Nourishing 
Craft
by Mimi Zeiger

“ 
It’s my job  

to preserve this 
history through 
making something  

personal.
”

Wanda Weller Sakai  

(’88 Fashion Design)  

with family in their Ojai  

house, which embodies  

sustainable practices 

When it comes to sustainability, there’s virtually no line between 

Wanda Weller Sakai’s home life and business life. After eight years as 

Patagonia’s director of design, and teaching fashion design part-time 

at Otis, she now runs her own sustainable business, Modern Folk 

Living, in Ojai, Calif. And her freshly remodeled sustainable home 

abuts the mountains, where she lives with her footwear-designer 

husband and their son. 

Though she’s branched off on her own in recent years—something 

she attributes to her decade-long cyclical yearning to do something 

different—she notes the deep influence that Patagonia still holds on 

her: “You drink the Kool-Aid there (in a good way) and you keep 

wanting more … you’re compelled to keep going in that direction.” 

From a property that required extensive resources for upkeep, 

Wanda’s family downshifted to a Cliff May-styled mod ranch home 

with reflective white stucco, solar panels, south-facing double walls, 

whitewashed interiors to disburse the light, extended patios to keep 

cool, low-E windows, permeable exterior gardens with native plants, 

and garden boxes adjacent to the kitchen. Throughout are favorites 

like Heath ceramics and other hand-picked items she also sells in  

her store.

At Modern Folk Living, Wanda finds that “the goods I curate are 

an extension of what I did at Patagonia. I pull together a line of items 

with a common language that reflects my point of view—brands like 

NAU, Prarie Underground, Stewart+Brown, Coral & Tusk, Heath 

Ceramics, and Pi’lo.

“According to Wanda, customers don’t want to be hit over the head 

with the notion that something is ‘sustainable’—which has become 

overused. Rather, I focus on simply telling the item’s story, which 

appeals to people. Prior to World War II, most “farming practices” were 

done in an organic, sustainable way, as part of the culture. But the 

war’s excesses left us with the need to make use of those ‘pesticides 

and chemicals,’ and we’ve kept making more things ever since. Now, 

instead of fixing a TV, we throw it out and buy a new one. By contrast, 

at our store we carry a handkerchief that’s been repurposed (thorough-

ly cleaned, of course) with added handmade embroidery that says 

‘Bless You.’ So it’s ironic that we’re returning (and in many ways 

longing for) a way of life that our grandparents and great grandparents 

lived so naturally.

As a retail business owner, what I often struggle with is the simple 

fact that I’m selling stuff and contributing to the ongoing dilemma of 

consumption.  I try to provide a sustainable business, but in reality, to 

be truly sustainable I wouldn’t be in this business—so the way I 

‘rationalize’ it is by focusing on products that are local or domestic; 

organic, recycled or recyclable; handcrafted, fair trade, and timeless. I 

try to tell the stories behind the items I’ve curated for the store, to offer 

some awareness of and a deeper connection about my clients’ 

purchasing decisions. And with those connections, there is perhaps a 

reduced likelihood of thoughtless disposability. That was a big lesson 

from my years at Patagonia. The relationship people have with their 

Patagonia products goes with them everywhere ... they held memories 

—how could you possibly get rid of them? !”  

How to balance the sustainability ethos of running a profitable 

business while adhering to her values? She looks no further than her 

own backyard. Her ex-boss in nearby Ventura, Patagonia founder Yvon 

Chouinard, noted recently: “I know it sounds crazy, but every time I 

have made a decision that is best for the planet, I have made money.” 

And Patagonia brings in $540 million in annual revenues.

If she keeps the faith, Wanda may find her own way to make a light 

but substantial footprint as her own legacy.    

Editor’s Note:  

Aguiñiga is one of five designers 

featured in the current PBS series 

“Craft in America: A Journey to the 

Artists, Origins, and Techniques of 

American Craft” 

Planet First
by George Wolfe



10 1 1

College News Spring 2013

“The Otis Report provides the data. Together, we drive 

the action,” stated President Samuel Hoi, launching the 

release of the Otis Report on the Creative Economy 

of the Los Angeles Region of 2012. This is the sixth 

year that Otis has commissioned the Los Angeles 

County Economic Development Corporation (LAEDC) 

to produce the extensive annual research project that 

maps the creative economy of the Los Angeles region. 

Approximately 200 arts, business, education, and phi-

lanthropy leaders and entrepreneurs attended the event 

held at Google’s new YouTube Space LA in nearby Playa 

Vista on December 4, 2012. Following remarks by Hoi 

and an overview of the 2011 data by Robert Kleinhenz, 

Chief Economist of LAEDC, economist Ann Markusen 

presented case studies of creative cities. Led by Mark 

Lacter, editor of LA Biz Observed and a contributor to 

Los Angeles magazine, Fast Company, and Financial 

Times, attendees then discussed their ideas for initia-

tives that will promote the region’s creative economy. 

As Hoi stated, Google's YouTube Space LA, which opened 

the previous week, was the perfect venue for this event, 

embodying a “bold new type of industry space where a 

global firm works with local artist partners.” In this col-

laborative, creative facility, YouTube partners team with 

fellow creators, learn from industry experts, and access 

state-of-the-art equipment that will help catalyze the 

creative community both on- and offline. The 2012 Otis 

Report comes at a time of transition for creative  

industries. In our information and technology-driven  

culture, digital distribution and online content  

consumption are on the rise, and the new creative  

skill set reflects the dominance of web-based platforms 

and new technologies.

As reported in the Otis Report, the combined 

economic impact of the arts, design, and entertainment 

industries accounted for one out of eight jobs in 2011, 

with a total economic impact of $231 billion in L.A. and 

Orange Counties.  It is clear that creativity has its roots 

in arts education, where instruction in specific arts dis-

ciplines spurs imagination and innovation, and develops 

the higher skills necessary to thrive in a marketplace 

increasingly driven by original ideas. 

The event also served as a meeting of the LA  

Convergence, a coalition headed by Executive Director 

Olga Garay-English of the City of Los Angeles  

Department of Cultural Affairs (DCA); Chief Executive 

Officer Tyler Stonebreaker of Creative Space; and Hoi. 

Media coverage includes KPCC, KCET’s Artbound, and 

the Los Angeles Times. Supporters of the event include 

Google, Mattel, Boeing, CAbi, City National Bank,  

Coaster Fine Furniture, Disney, Hurley, The James Irvine  

Foundation, DCA, Miss Me, Nike, Ovation, San Pedro 

Wholesale Mart, Sony Pictures, and more. 

Debora remains most strongly tied to Homeboy 

Industries. After overcoming a battle with addiction,  

he became a drug counselor and joined Homeboy’s 

staff in 2007. Debora actively sought out artist  

mentors such as the East Los Streetscapers  

and Vincent Valdez. As his style changed, Debora 

continued to depict his life and community to  

“provide a voice to those who have been silenced  

by society, violence, or circumstances.” 

I first encountered Kizu’s work in 2010 when I served  

as a juror for the student show at California State 

University, Northridge, from which he graduated with 

honors the following year. Kizu integrates dynamic  

imagery inspired by Japanese iconography, such  

as fiery dragons and oceanic waves with a layering  

of words and letters used in street art. Suggestive 

of quiet, internal force, his works provoke questions 

about how we define strength as a society.

Juan Carlos Muñoz Hernandez left Boyle Heights 

nearly two decades ago when he began an 18-year  

apprenticeship with sculptor Robert Graham.  

Hernandez’s passionate and prolific practice embraces 

painting, sculpture, and public works, and is inspired  

by the human form, the urban landscape, and maps  

of California. He shifts and disrupts the expectations  

of street art, questioning accepted notions of who  

and what we choose to discard and value.

There is no single aesthetic to define art that grows out of urban grit 

or Paintings Made on the Fly. Nor is there one way that individuals 

overcome challenges including poverty and community violence. As 

this exhibition reveals, Alex Kizu, Fabian Debora, and Juan Carlos Muñoz 

Hernandez each developed distinct artistic practices. What these artists 

share are roots in Boyle Heights, a mentor in Father Greg Boyle, founder 

and executive director of Homeboy Industries, and a commitment both 

to their art practices and to giving back to their communities. When we 

began planning for this exhibition, each of the artists told a similar story 

of growing up in and around the projects; art played a prominent role  

in their lives, as did the nurturance of a neighborhood priest. Reflecting 

on his youth, Kizu explained a time when, “I got into a lot of trouble,  

but Father Greg, no matter what I did, was always encouraging me to do 

my art.” This encouragement extended to hiring these and other young 

people to paint murals instead of graffiti. … Their commitment to giving 

back—through art and by mentoring others—evidences a powerful  

connection between art and community.

Excerpted from the exhibition essay by Annie Buckley (’03 MFA), guest curator of the exhibition  

Bridging Homeboy Industries: Fabian Debora, Alex Kizu, and Juan Carlos Muñoz Hernandez at the  

Ben Maltz Gallery, January 2 – March 23, 2013 

Bridging Divides, 
Speaking in Tongues,  

& Bearing Witness

At Google's new YouTube Space LA, invited guests gathered to learn about 

the 2012 Report on the Creative Economy of the L.A. Region, and participate 

in discussions about new initiatives 

New Technology 
and the  
Creative Economy 

“ The Otis Report provides 
the data. Together,  
we drive the action.”
- President Samuel Hoi 
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For the last decade, Otis Fine Arts has hosted an annual Critic in Residence. Diedrich Diederichsen, 

Professor of Theory, Practice and Communication of Contemporary Art at the Akademie Der  

Bildenden Künste in Vienna, served as the tenth visitor in this series and is the first in collaboration 

with Los Angeles County Museum of Art (LACMA). The title of Diederichsen’s lecture in November,  

“Our Kind of Venue,” is a play on Douglas Crimp’s recent book, Our Kind of Movie. I met Diedrich on  

one of his first visits to Los Angeles twenty years ago, and share many of the experiences that framed 

his lecture, loosely summarized as a meditation on the problematic of an art community, the L.A.  

community in particular. 

 Two seminal figures in the L.A. art world, Mike Kelley and Michael Asher, passed away during 2012. 

Mike was Michael’s student, as were many of us who passed through California Institute of the Arts 

(CalArts). Several of my colleagues in Otis’ Fine Arts Department have been students of either Asher or 

Kelley over the years. These two artists were influential because of their direct connections to following 

generations but also due to their approaches to subcultures and radical aesthetics. 

 Diederichsen’s talk focused on how these approaches define L.A.’s art community. Asher’s CalArts 

classes were indeed a subculture of their own. His legendary critiques lasted for hours, often lasting 

late into Friday nights, exemplifying what Diederichsen called “our kind of venue”; that is, they were 

“open, shapeless and specific, concretely utopian and at the same time subjected to the law of value” 

or consequentiality. 

Kelley, for his part, created all kinds of connections to subculturalist activities in his work (Died-

erichsen termed the connections that united Mike’s interests as “nonacademic radicalism”). He also 

helped to create the role of the artist/teacher, which seems unique to L.A., a city whose artistic com-

munity is defined by its educational institutions rather than galleries or museums. Aside from teaching, 

the alternative model Diederichsen defined for an artist is that of the entrepreneur. Mike employed 

dozens of young artists in several locations, offering both an income and his mentorship to recent art 

school graduates. Here his relationship to commodity production is oddly paired with his desire for a 

community of colleagues and the resistance that is characteristic of romantic Bohemianism. 

 Consequentiality and its relation to a collective or “we” that remains open but specific was at the 

center of Diederichsen’s lecture. How do we create a community based on aesthetic production that 

is not limited by identities, politics, or class, and retain its ability to have consequence? In making this 

rather complex argument, he brought to bear topics as wide-ranging as the relation of French Bohe-

mianism and German Romanticism to Kantian universalism, punk, and early-1990s trance music, Sergei 

Eisenstein and Soviet artists, the Surrealist approach to the collective reception of the art object, 

Warhol, Fordism, or Adorno’s definition of the culture industry. The question he raised is one Otis stu-

dents ask every day: How do I navigate this world and produce something of relevance while resisting 

tendencies toward the hierarchical and alienating?

The L.A. Art Community  
After Mike Kelley and  
Michael Asher

Fashion Design student Robert  Spangle became obsessed with the 

process of making art after consuming a short compilation of Leonardo 

da Vinci’s work given to him by his dad. “I realized that an artist does 

not just observe life and reflect in art, but lives through art,” Spangle ex-

plains. “Leonardo came to a greater understanding of the world through 

drawing, and pioneered technologies beyond the comprehension of 

his own times. His artistic process became a guiding principle for my 

passions. I honestly can’t remember a time when I didn’t have a pencil 

in my hand.”

 Growing up in Malibu, Spangle viewed the horrors of 9/11 as an 

impressionable 13-year-old and resolved to serve his country—against 

his parents’ wishes. After turning 18, he enlisted in the Marines. On the 

front lines of war in and around the ominous Hindu Kush mountains of 

Afghanistan, Spangle recalls, “My rifle and sketchbook were the con-

stants as I lived out of a rucksack limited to the materials I could carry. 

With incessant travel, there was little time to dedicate to art, but I was 

never without inspiration or outlet.

 I painted murals on our headquarters hallway, documenting our 

unit’s history, from the Marine Raiders of World War II to the steamy 

jungles of Vietnam. I brought the ideas of my friends and teammates 

alive as tattoos during the months of tedium, waiting for the next  

patrol. When our camera failed in the Garmsir Valley, I sketched enemy  

positions from the 4,000-foot mountain we climbed. As our platoon 

fought house-to-house in Nowzad, I marked our progress on barren 

walls with our platoon’s ensign, never sure if it would become our  

headstone or a landmark.

  Nothing quite prepares you for all those hellish experiences, but I 

definitely don’t regret it. I felt that my gamble paid off. After all, I never 

planned on a career in the military.”

Peering out car windows on his trips back home during his four 

years of duty, Spangle saw street signs for Otis and asked around. After 

completing active duty, he registered and enrolled. In his first year, he 

imagined he would pursue digital animation, “Maybe making military 

games,” Spangle said. But after he heard frequent comments on his 

personal style, he became drawn to fashion design, where he discovered 

connections between the worlds of fashion and the military.

 There’s the sense of congruity among instructors, with a collective 

mission to produce the next generation of fabulous designers. There’s a 

willingness to help someone in need. There’s the cyclical hurry-up-and-

wait rhythm of the business, along with expectations of professionalism, 

organization, and time management. And there’s the camaraderie—in 

this case, forged from the crucible of making art.  

“The military influence will always be there for me,” says Spangle. 

“The uniforms are both decorous and highly functional. When you’re 

living in those clothes, your stuff is your everything. You become hyper-

aware of details, since anything extra can drag you down.

 Sometimes I think the fashion design department uses techniques 

we endured during military training, like ‘stress conditioning.’ It reminds 

me of jogging while getting tear-gassed and reciting the nomenclature 

of, say, a particular type of equipment. Multitasking requires you to keep 

your cool . . . to keep balanced. And, chances are, if you find yourself 

with too much time to spare, you may not be doing something right. The 

learning curve [in fashion design] is steep, especially for someone like 

me—and the culture clash is pretty significant.”

One significant shift is the transition to a predominately female-

centric world. The irony isn’t lost on Spangle, who says it feels like a 

balancing out—in a cosmic sort of way. However it happened, he’s 

enjoying it.

by Alex Slade, Assistant Chair, Fine Arts

Bricks and Clicks 
Otis faculty members have created online blended courses 

through the Bricks and Clicks program. This approach  

promotes flexibility for teaching and learning, which results  

in innovative learning experiences, expanded make-up  

opportunities, higher degree completion rates, a more robust 

capacity for academic emergency recovery, and increased 

marketplace competitiveness. 

  Typically, blended courses combine 30 to 50 percent  

of their content online, with the balance via face-to-face 

classroom contact, while online courses provide nearly 100 

percent of course content online or in combination with 

face-to-face intensives. 

 Alumnus Crossman Wilkins (’09 MFA) taught a popular 

Continuing Education online course in smart phone applica-

tion design in which students from the District of Columbia, 

Virginia, and New Jersey enrolled. 

 Faculty member Jeanne Willette created a series of 33 

art history lessons exploring art, from cave painting through 

impressionism, each five minutes long. These are shared via 

the social media channels YouTube and iTunesU.

Faculty member Candace Lavin teaches “Comic Book 

Heroes” as a blended course, in which students create  

comic books. 

A Rifle and  
a Sketchbook 

Robert Spangle, Fashion Design 

student (right) with Fashion Design 

senior Tim Nguyen 

Fine Arts Chair Meg Cranston, Critic in Residence 

Diedrich Diedrichsen, and Photography Program 

director Soo Kim at LACMA 

by George Wolfe
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Spring 2013Otis Buzz
Redefining, understanding, and celebrating  

Downtown; new letterpress prints; student 

projects, Culver City Arts District grad studios

Function + Comfort
Product Design senior SoRam Rachel 

Kim won the grand prize in Hanig’s 

Design Incubator’s first footwear design 

contest for her “Felgo” shoes, perfect  

for California weather. 

At the Heart of L.A.'s Creative Corridor
Graduate Fine Arts and Public Practice students opened their studios, 

in the heart of Culver City’s Arts District, to the public on April 14.  The 

creative corridor, from “Silicon Beach” with Google and Apple’s new 

facilities, extends to video game giant Electronic Arts and The 

Hercules Campus with Google’s YouTube Space LA and 72andSunny, 

and ends at La Cienega’s cluster of art galleries.

A new Laboratory Press project of limited edition 

prints, in partnership with the Ben Maltz Gallery

Left 

Spirits in My Head, 2012 

Alison Saar woodcut,  

poem by Harryette Mullen, 

15.5 x 10", edition 52, $300 

Right

One Must Return, 2013

Fabian Debora, Alex Kizu, 

Juan Carlos Muñoz  

Hernandez, 17.25 x 13", 

edition 100, $125

Led by faculty member Matias Cremer, 

Architecture/Landscape/Interiors 

students were charged with redefining 

and revitalizing the historical character 

of Broadway (and the future of 

Downtown) in their infill project for a 

multiuse urban campus for Made in L.A. 

School of Arts and Crafts. Their designs 

included classrooms, fabrication labs, 

and shops open to the public along with 

residences for visiting faculty members. 

Graduate Public Practice students  

participated in the celebration of the 

birthday of Alcoholics Anonymous at 

downtown’s Cecil Hotel on Jan. 26. 

Collaborating with the L.A. Poverty Dept., 

students worked with with downtown 

artists to create a performance as part  

of the “Biggest Recovery Community 

Anywhere,” focusing on Skid Row.

Sound Construction 
Fine Arts student Mark Gens created this large-scale construction 

adjacent to the North Building to draw viewers to participate and  

“play.” The dissonant sounds of the steel pipe contrast with the melodic 

sounds of the stainless steel tubes that are “tuned” in different lengths. 

Listen to it at http://www.youtube.com/watch?v=VWoL6Z4U2rA

Letterpress prints by  
Alison Saar ('81 MFA) and Homeboys artists 

Understanding Skid Row Celebrating Recovery  

Made in L.A. 
Redefining Downtown

LAPD director John Malpede and members of the LAPD discuss a performance script 

with Otis students in Gladys Park on Skid Row.

(left to right) Projects  

by Christopher Kono  

and Lori Choi 

Contact Linda Dare at labpress@otis.edu,  

(310)665-6846 to purchase. 

Liberal Arts and Sciences (LAS) students in the Creative 

Action: Integrated Learning course “Understanding 

Skid Row” engage and research urban poverty, 

homelessness, and justice. They collaborate with the 

L.A. Poverty Dept. (LAPD), a theater company of people 

who make art, live, and work on Skid Row. Together 

with LAPD members, students walk the neighborhood 

to hear directly from residents about conditions 

essential for culture and community. LAS professor 

David Bremer, who teaches the course, says “A visit  

to Skid Row can be life changing, as it puts a human 

face on problems faced by those in poor communities 

in L.A.” 
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What is your hometown? 

I was born in Guadalajara, Mexico, and moved to Culver City when I 

was five.

Why did you decide to come to Otis?

My high school art teacher encouraged me to develop my drawing and 

digital skills by taking classes at both Ryman Arts and Otis Continuing 

Education. Though my mother was concerned about how I could make 

a living as an artist or designer, I was lucky to receive an Otis 

scholarship.  

What do you plan to major in?

I started out thinking that I would be a Fine Arts major, but I fell in love 

with fashion design. Every day at lunchtime, I go to the library and 

read every magazine and book they have on Fashion Design. The paper 

I wrote for Visual Cultures was on Christian Dior, and I devoured his 

biography and everything written about him. It was fascinating to 

learn about how fashion changed after World War II. I love everything 

about the 1950s—clothes, cars, movies. 

 

What surprised you about your first year?

My first day, I felt lost. I knew one person from my high school, and it 

was overwhelming. In one semester, I have become best friends with 

the students in my section, who are with me all the time. It’s great to 

talk with them about fashion design. I see things very differently than 

when I started.

What are your favorite things in L.A.?

I love people-watching downtown, listening to music at The Smell on 

Broadway, and hiking up into the hills in Culver City to draw. I am 

inspired by both urban and natural environments.  

Activities out of school?

On Sundays, I work at LACMA [Los Angeles County Museum of Art] as 

an artist assistant for the children’s programs. I also bake all the time. 

Summer plans?

I hope to continue working at LACMA, find an internship in fashion 

design, and visit the Costa Rica sloth sanctuary in the rain forest; I love 

their innocent faces and long arms!

Otis received a generous $600,000 grant from The William Randolph  
Hearst Foundation, providing support over three years for scholarships and  

preprofessional opportunities through innovative curricula. In the 2012–13 academic  
year, the award is funding sixteen scholarships, as well as providing support for  

Creative Action: An Integrated Learning Program.

Edna Vogel-Amezcua  
Foundation (first-year) student 

Comic Book Heroes, a Creative Action: Integrated Learning class, partnered with the 

Museum of Tolerance (MOT) in L.A. to address issues of bullying. When I toured the 

Museum with my class, we learned ... that school groups visit almost every day. The 

school visitors identified bullying, both at school and via social media,  

as one their most important concerns. Otis students addressed this issue of bullying, 

along with profiling and questions of self-image, by inventing stories in comic book 

format. Working in teams, they created 2-D and 3-D visuals to illustrate their narratives.

The Otis team of Xanthe Menor, Samantha Dizon, and Ignacio Ocegueda created a 

short animation, “It‘s OK To Be,” which deals with self-image. Their project was featured 

on the MOT website museumoftolerance.com during “No Name-Calling Week” in 

January. As Ocegueda comments, “We looked at the project as a sort of Saturday 

morning cartoon or children's book. Reading is a big part of the Museum of Tolerance 

experience but unfortunately, most high school students prefer to watch TV rather than 

read. Our short animation features a simple look for the characters and a silly story with a 

positive message. We also felt that different types of merchandise with a visually 

appealing logo could help spread our message, ‘It’s OK To Be ____,’ so that anyone can fill 

in the blank.”

Other projects included a beautifully illustrated children's book titled The Adventures 

of Quetz, created by Estevan Ornelas-Parrish, Miller Robinson, and Aaron Jupin; Out of 

the Dark, a comic book by Amara Avila, Matt Rada, Mayra Veliz, and Assaf Meir; 

Pandorum, a video about bullying through online gaming by Stephanie Zavaleta, Grace 

Yang, Caleb Ollivant, and Sa Kim; Free Karin, a book about profiling with an innovative 

format of bold graphics by Wishma Nocos, Kurt Chang, Khalilah Camacho, and Sharon 

Masha; and A Squirrel’s Tail, a uniquely illustrated comic book about drug abuse, created 

by Angelica Grant, Alan Roman, and Esmeralda Gonzales.

Currently, students are creating a comic book character for “Stop Hate,” the 

museum’s new smartphone app. This character helps the user figure out the best way to 

deal with a bully or take photos of a hate crime. 

California African 

American Museum

FilmAid International

Homeboy Industries 

Junior Blind of America

Republic of Palau

Getty Museum 

The Museum of Tolerance

Urban Compass

L.A. Poverty Dept.

Autry National Center  

Riordan Central Library

Culver City Senior Center

“Otis students addressed this issue of bullying, 
along with profiling and questions of self-image, 

by inventing stories in comic book format.”

Teaching Tolerance 

Integrated Learning 

community site partners 

this year include:

by Candace Lavin, Faculty member  

Hearst
Foundation 
Supporting  

Scholarships   
&  

Community  
Programs

College News
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Their investigation of artifacts featured in the Skirball exhibition Creating the United 

States, which originated from the Library of Congress, developed into a subversive 

commentary on American promises, and culminated in a student takeover and a 

public exhibition/community gathering at the Skirball Cultural Center the week 

before Election Day.

What happens when a museum, a traditional high school classroom, and 

professional artists explore and reinterpret our revered history? Kovic, Jaquis, and Otis 

Product Design Senior and Residency Artist Assistant Jillian Pasztor, talked it over:

Michele:  In his book Bowling Alone: The Collapse and Revival of American Community, 

Robert Putnam argues that our stock of “social capital”—the very fabric of our 

connections with each other—has plummeted, impoverishing our lives and 

communities. If we can’t connect to each other, how can we possibly connect to 

historical artifacts? 

Jilly: A meaningful connection seemed quite a reach in this scenario.  

Do contemporary teens connect with George Washington’s small Chinese  

porcelain serving dish or a Revolutionary War soldier’s pencil?

Patty: Using design thinking and making as tools to both understand and re-create 

these artifacts in a contemporary way was key to our process. A Revolutionary War 

soldier’s pencil is today’s iPhone. George Washington’s faded parchment letter to 

Madison? George and James were BFFs. Communication is communication. Our rag 

tag band of unrelated “neighbors”—very bright but disconnected sixteen-year-olds, 

museum educators, Granada Hills townspeople, and Otis educators challenged each 

other to understand this common ground and innovate.

Michele: We consciously used the same tools our forefather’s used: improvisation, 

contradiction, and collaboration, while questioning those methods.

Jilly: It’s odd how stability, planning, coordination, and predictability are essential  

for societies to function, but we also need periods of temporary instability—like  

the period when our country was being founded—to evolve. Change is messy—  

alternating between planning, chaos, and chance.

Patty: NEIGHBORGAPBRIDGE exploits that instability. It acts as an incubator where 

organic learning environments lead to unpredictable results. We challenge the rules 

of linear order we’re accustomed to. Can “Yankee Doodle”-inspired dub-step songs, 

slave shackles made out of SAT books, community-based Tumblr feeds, and Thomas 

Jefferson’s sweet potato biscuits serve to unite a community? Everyone is a bit 

uncomfortable when authorship is blurred, and failure, success, and creative 

ownership are shared; but it is also exhilarating. New connections are made, people 

change, situations evolve, and new ideas emerge. Perhaps our shared history and 

these dusty old artifacts are part of the road map to our future.

www.recreatingtheunitedstates.tumblr.com

by Patricia Kovic, Michele Jaquis, and 
Jillian Pasztor (BFA Product Design candidate)

For six weeks in fall 2012, faculty members  
Patricia Kovic and Michele Jaquis served  
as In-School Artists in Residence at the Skirball 
Cultural Center. Their project, Re-Creating  
the United States, expanded on the experimental 
pedagogy from their Creative Action: Integrated 
Learning course, NEIGHBORGAPBRIDGE,  
in a collaboration with the Skirball’s Education  
Department, 35 Granada Hills Charter High  
School juniors, and their AP English teacher. 
Product Design Senior and Residency Artist  
Assistant Jillian Pasztor joined the project.

Re- 
Creating 

The United 
States

Faculty members Michele Jaquis  

(top, in green) and Patricia Kovic 

(bottom, with tablet) work  

with Granada Hills Charter High 

School students 
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Collaborating and traveling are very important to  

me, and both have become an integral part of my art 

practice. Since graduating from Otis, I’ve realized how 

much I love working with other artists. It all started 

with the friendships I made in the MFA program. My 

curatorial project, Short House, is an effort to continue 

working with my Otis colleagues and to expand our 

intimate circle.

Short House began in 2007 as a small project based 

out of my two-bedroom house in Culver City. The first 

group show featured six Otis alumni. Since then,  

we have branched out to exhibit many emerging and 

international artists, always including Otis alumni.

In July 2012 Short House collaborated with  

Koh-i-noor, the longest-running independent project 

space in Copenhagen. Helen Cahng (’05 MFA Fine Arts), 

Drew Dunlap (’06 MFA Fine Arts), and I exhibited a 

group show titled Based on a True Story. We worked 

closely with Copenhagen-based artist Jacob Borges, 

who also served as our personal tour guide around the 

city. We generally took advantage of the great public 

transportation to view the city, but my favorite  

excursion was when we bicycled off the beaten path. 

Along with many other tourists, we visited the beautiful 

Tivoli Gardens, the second oldest amusement park 

in the world. Another highlight was a short trip north 

to visit the Louisiana Museum of Modern Art. The 

museum’s architecture and view across the water to 

Sweden were awe-inspiring. 

I had an invaluable experience in Copenhagen  

and met some fantastic Danish artists. I’m looking 

forward to working with them in the future to start 

another inspiring adventure!

Based on a 
True Story
Michelle Chong  |  (’06 MFA Fine Arts)

DENMARK 

After receiving my MFA in Public Practice in 2010, I 

taught in the program as a part-time faculty member, 

and participated in several art projects in the U.S.  

and Korea. In 2011 I returned to my home country of  

Korea as a cultural event specialist on the Organizing 

Committee for the Winter 2013 Special Olympics  

World Games in PyeongChang. I managed Opening  

and Closing Ceremonies, working with both world-

renowned artists and sports legends such as Nadia 

Comaneci and Michelle Kwan, and global leaders such 

as Korean President Park Geun-Hye and Aung San Suu 

Kyi. I also identified artists with intellectual disabilities 

who participated. Three thousand and three hundred 

athletes marched in the parade, and 95 law enforce-

ment officials from around the world traveled with the 

torch from Athens. 

I also organized cultural events such as classical 

music concerts, art exhibitions, and a celebration 

walkathon. In this fourteen-month job, I acted as a 

control tower as opposed to a producing artist, working 

between public officials and creators. Large-scale 

international event management requires constant  

support for culture and art as significant catalysts for 

diverse issues that span countries, abilities/disabilities, 

and interest groups. Cultural and artistic elements not 

only provide a festive mood that promotes participation 

but also amplify the socially engaged messages  

that many of these international initiatives are created 

to communicate.

Having participated in the Creative Action: 

Integrated Learning NEIGHBORGAPBRIDGE class at 

Otis, I extended my involvement by building a bridge  

to Korean and global cultures via e-mail and Skype  

exchanges. In this class, artists, designers, and 

community members from a wide range of art/design 

practices connect with domestic and global neighbors, 

questioning the gaps between them, and present 

humanitarian solutions inherent in the activities and 

physical products that they design to bridge the gaps. 

By connecting Los Angeles with Korea and the athletes 

with intellectual disabilities from 111 different countries, 

we investigated how creativity could bridge conceptual 

or practical gaps among us with elements such as the 

Korean breakfast and “Gangnam Style” dancing. 

The torch will arrive in Los Angeles by 2015. When  

I saw my old neighborhoods and the familiar streets of 

Los Angeles in the video shown at the closing ceremony, 

I couldn’t wait to return. I believe that more global 

neighbors will join this gap-bridging endeavor, and the 

successes of the 2013 Games will spread and grow. 

At the  
Control Tower  
for the  
Special Olympics 

Boseul Kim  |  (‘10 MFA Public Practice)

above and lower right:  

Michelle Chong with MFA alumni 

Drew Dunlap and Helen Cahng

lower left: Tivoli Gardens 

PYEONGCHANG, SOUTH KOREA

top: “Gangnam Style” dance

right, top: Boseul Kim with Patrick McClenahan, 

President of the 2015 L.A. Games 

right, bottom: a wedding ceremony performed 

during the Opening
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Alumni Council

Judithe Hernández  (’74 MFA Fine Arts), recipient of 

the 2013 C.O.L.A. Fellowship, first won acclaim as a 

muralist and member of Los Four, the celebrated 

Chicano artist collective credited with breaking the 

museum barrier for Chicano Art. In the last 40 years, 

her work has spanned public art to works on paper, 

and has been exhibited and collected by museums 

including the Smithsonian American Art Museum.  

In 2011 her contribution to the art of L.A. was honored 

in three Pacific Standard Time exhibitions.74

81

96

97

77
79Alison Saar (’81 MFA Fine Arts) is a 

recipient of the John Simon Guggen-

heim Memorial Foundation Fellowship, 

an NEA Artist Fellowship, and a U.S. 

Artists Fellowship. As the daughter  

of celebrated artist (and former  

Otis faculty member) Betye Saar and  

painter Richard Saar, she explores 

personal and cultural identity in her 

work. Recent solo exhibitions of her 

work have been at Otis’ Ben Maltz 

Gallery and Madison Square Park, N.Y. 

She regularly exhibits at L.A. Louver, 

Venice. She was awarded an Honorary 

Doctorate from Otis in 2010. 

Cynthia Vincent (’88 Fashion Design) incorporates a 

love of travel and a bohemian spirit into her designs, 

which shine with fresh silhouettes and stand-out 

prints. Her first line, launched in 1993, has grown to 

include women’s clothing, shoes, handbags, home 

items, and children’s wear. She also designed a 

popular shoe collection for Target, and she opened 

her first flagship boutique in N.Y. in March 2011. 

Scott Derman (’05 Toy Design) is Project Designer for Mattel’s Franchise 

Development division where he works with multiple teams to conceptu-

alize new content and launch franchise strategies. Bridging the gap 

between product and storytelling, Derman creates new toyetic brands 

that have seamless, meaningful connections that live through multiple 

transmedia touch points. Some of his designs include toys for Pixar’s 

Cars and Toy Story franchises, Max Steel, Green Lantern, and Batman. 

Lan-Chi Lam (’98 Communication Arts) is the Interactive 

Design and Strategy Manager for L.A. Metro. Her team 

designs user-centered websites, blogs, apps, and social 

media. Lam’s experience spans news, media, technology, 

and government, and includes positions at Apple,  

MSNBC.com, and EMC/Documentum. She has received 

recognition from LA Weekly, Time and Fortune magazines, 

and the Webby Awards. 

Denny Hooten (’01 Digital Media) 

has an MBA in Economics from 

Pepperdine. His experience 

includes Director of Business 

Development for Imaginary Forces; 

Producer/Editor of International 

Science Documentaries for Global 

Science Productions; Professor, 

Louisiana State University; and 

Marketing Director, Africa Harvest. 

Denny has been teaching marketing 

and business practices at Otis since 

2011, and at Pepperdine University 

since 2012.

Marco Rios (’97 BFA Fine Arts) creates work that incorporates 

theatrical installations and humorous performances. He received 

his MFA from UC Irvine. His work has been exhibited at LACMA; 

Artists Space, N.Y.; LACE; Estacion, Tijuana; Yerba Buena Center 

for the Arts, San Francisco; MASS MoCA; and LAXART. He has 

won awards from the California Community Foundation, James 

Irvine Foundation, and Durfee Foundation. 

89

Meet the Council The Alumni Council, launched in fall 2012, represents 

the interests of our diverse alumni base with the 

principal goals of strengthening alumni connections  

to the College and with one another.

Judithe Hernández, Chair
Scott Derman, Vice Chair  

A C
2012

2014

Eleana Del Rio (’89 BFA Fine Arts) 

acquired Koplin Del Rio Gallery in 

2013, where she builds upon its 

foundation of exhibiting seminal 

artists with an emphasis in realist 

painting, drawing, and sculpture. 

Gallery artists include alumni Mineko 

Grimmer (’81 MFA), Sarah Perry (’83 

Fine Arts), Sandow Birk (’89 Fine Arts), 

Peter Zokosky (’81 MFA), and Kerry 

James Marshall (’78 Fine Arts).

Sandeep Mukherjee (’96 BFA Fine Arts) was born 

in Pune, India, and received his MFA from UCLA. 

His paintings and installations blur science, art, 

and culture. He has had recent solo exhibitions in 

N.Y., Mumbai, L.A., and the Pomona College 

Museum of Art. His works are in the collections of 

MOCA, MoMA, LACMA, and the Hammer 

Museum. Mukherjee is Associate Professor of Art 

at Pomona College. 

Albert Valdez (’10 Fine Arts/ACT) is the 

Education Coordinator for LACMA’s OnSite 

School Program, which provides art workshops 

for LAUSD students. As an active artist, Valdez 

has participated with various organizations in 

facilitating community-based projects and 

murals. He maintains a studio in Culver City 

where he participates in the monthly Art Walks. 

Dolly Davis (’03 A/L/I) is Senior Project Designer at 

Fluidity Design Consultants, where she develops water 

feature designs for projects such as the Hearst Tower, 

The Metropolitan Museum of Art in N.Y., Dubai 

Festival City, and the newly opened Grand Park in L.A. 

She acts as a teaching assistant in Otis’ A/L/I program. 

She holds a MArch degree from the University of 

Illinois at Chicago. Previous work includes Flood Death 

Valley research project and residential designs for 

OJMR Architects and R+D Architects.

88

05
81

10

07

11

01

98

10

09

A C
2012

2014

Cole (C.W.) Moss (’11 Communication 

Arts) is a storyteller and designer from 

Joplin, Missouri. He recently published 

the illustrated satire Unicorn Being a Jerk 

with HarperCollins, and the sequel Why 

Unicorn Drinks. He co-curates the 

performance and installation gallery 

Mastodon Mesa, and is currently working 

to start a nonprofit elderly outreach 

program called Graham.

Kent Twitchell (’77 MFA Fine Arts) is 

one of the most recognized outdoor 

urban muralists in the world.  His 

work includes more than 100 portraits 

within 30 murals across the U.S., 

including those of the L.A. Chamber 

Orchestra overlooking the Harbor 

Freeway. His portraits of John F. 

Kennedy and Ronald Reagan are on 

segments of the Berlin Wall for the 

Wende Museum’s project on Wilshire 

Boulevard. Twitchell was awarded an 

Honorary Doctorate from Otis in 1996.

Bruce Yonemoto (’79 MFA Fine Arts) is an 

internationally exhibited multidisciplinary artist 

whose work has been recognized by the NEA, 

American Film Institute, and the Rockefeller 

Foundation. In addition to a midcareer survey 

exhibition at the Japanese American National 

Museum, his work is in the permanent collections 

of MOMA, Cornell University, and the Hara 

Museum of Contemporary Art, Tokyo.  

Yonemoto is Professor of Art at UC Irvine. 

Lilit Pilikian (’09 Product Design) is User Experience Designer in  

the Sony Pictures Home Entertainment’s Innovations Department.  

She previously worked in consumer electronics at dreamGEAR and 

i.Sound where she designed accessories for music players, smart-

phones, and tablets. Lilit has also served as production designer on 

films and commercials, creating sets, props, and wardrobe. 

Joe Kennedy (’07 Digital 

Media) is a freelance concept 

artist, illustrator, and 

storyboard artist. Employers 

and clients have included 

major L.A. studios and game 

design companies such as 

Klasky-Csupo, Zoic Studios, 

Troika Design Group, Brand 

New School, and Riot Games. 

Spring 2013

Renata Marchand (’10 Fashion 

Design) is a Design Engineer in 

Hurley’s Innovation Department, 

where she developed the company’s 

new technical outwear program,  

the “Phantom Project.” She is 

currently designing “Petit Marchand,” 

a line for newborns. Her paintings 

and sculptures have been featured  

in group exhibitions throughout 

Southern California. 
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These listings are a sampling  

of recent alumni achievements.  

Share your latest news on the  

Alumni News blog. Keep in touch 

with each other and Otis through 

alumni social media. Go to  

otis.edu/alumni for links or contact 

us at alumniupdate@otis.edu.  

SOLOISTS

Billy Al Bengston
’56 Fine Arts

The Shit Hit the Fan
David Richard Gallery, Santa Fe

John Baldessari 
’58 Fine Arts 

with Fine Arts Chair Meg Cranston 

Keep it simple. Keep it fresh.
Michael Janssen Gallery, Singapore

Lawrence Fodor
’73 Fine Arts

Holding Light 4
New Mexico Museum of Art

Kerry James Marshall
’78 Fine Arts

Recent Acquisitions, Part III
Arthur M. Sackler Museum, Cambridge

Mark Dean Veca
’85 Fine Arts  

Selected as one of 32 artists from 15 

countries to be included in the Orange 

County Museum of Art’s 2013 California-

Pacific Triennial 

Mark Dean Veca: Made for You and Me
Cristin Tierney Gallery, N.Y.

 

 

 

 

 

 

Darren Waterston 
’88 Communication Arts 

Darren Waterston and Mark Doty:  
A Compendium of Creatures
Reva and David Logan Gallery of 

Illustrated Books, Legion of Honor,  

Fine Arts Museums of S.F.

Scott (’90 Fine Arts) and Naomi 
Schoenherr (’89 Fine Arts) 

New work at Heisler Park sculpture 

garden, Laguna Beach

Alex Donis
’94 MFA Fine Arts

Alex Donis: Floating World
UCLA Chicano Studies Research Center 

Library

 

Jessica Dalva  

’09 Communication Arts

These Days

La Luz de Jesus Gallery, L.A.

ALUMNAEALUMNI ALUMNUSALUMNA

Marco Rios
’97 Fine Arts

Melancholy (and a Baguette)
Simon Preston Gallery, N.Y.

Juan Capistran
’99 Fine Arts 

White Riot…be the beacon, be the light. 
KO’d by love 
Thomas Solomon Gallery, L.A.

Mario Ybarra, Jr.
’99 Fine Arts

Double Feature
Honor Fraser Gallery, L.A.

Tofer Chin
’02 Fine Arts

Sunny Day Project
The Standard, L.A.

Jesse Benson
’03 MFA Fine Arts 

Magic Johnson Smile
Elephant Art Space, L.A.

Mary Younakof
’06 MFA Fine Arts

343 Dresses and Spectrum City 
installation

Pacific Design Center, West Hollywood

 

Alexander Kroll
’08 MFA Fine Arts

The Florist, The Loquat and Yes
CB1 Gallery, L.A. 

Two-person exhibition with Graduate 

Fine Arts Chair Roy Dowell

Fredric Snitzer Gallery, Miami

 

 

 

 

Hazel Mandujano 

’10 MFA Graphic Design, ’03 Fine Arts

Curator, This Will Destroy That!
Design Matters, West L.A. 

Terry Norton-Wright 

’11 MFA Fine Arts

Co-curator, Conversation Drivers
tracx, N.Y. 

GROUP EXHIBITIONS 
 

Ed Gomez (’03 MFA Fine Arts) and 
Luis G. Hernandez (’03 MFA Fine Arts) 

curated the 2013 MexiCali Biennial 

Cannibalism in the New World at 

Vincent Price Art Museum at East Los 

Angeles College, featuring work by 

Matt MacFarland (’03 MFA Fine Arts), 

Sergio Bromberg (’10 MFA Fine Arts), 

Matthew Carter (’10 MFA Fine Arts), 

and Flavia Monteiro (’13 MFA Public 

Practice), with a live performance by  

Kio Griffith (’86 Communication Arts) 

at the opening. 

Baila con Duende at Watts Towers Arts 

Center, L.A., included alumni Ulysses 
Jenkins (’79 MFA Fine Arts), Raksha 
Parekh (’04 MFA Fine Arts), Donna 
Angers (’07 Fine Arts), and Zeal Harris 

(’07 MFA Fine Arts), and was curated by 

Lili Bernard (’14 MFA Public Practice 

candidate).

 

Wunderkammer: Miniatures and 
Curiosities included alumni Sandow 
Birk (’89 Fine Arts), Sarah Perry (’83 

Fine Arts), and Peter Zokosky (’81 MFA 

Fine Arts) at alumna-owned Koplin Del 

Rio, Culver City (Eleana Del Rio, ’89 

Fine Arts).

COOL DESIGNERS 

Cynthia Vincent (’88 Fashion Design) 

has found a majority investor with The 

Gores Group, and will continue to be 

designer and chief creative officer for 

her lines. 

 

Janina (Barajas) Gutierrez (’91 Fashion 

Design) has been named Global Creative 

Manager for 20th Century Fox.

Alumni partners Jay Doronio (’10 

Communication Arts) and Shannon 
Losorelli-Doronio (’10 Communication 

Arts) of Parallel-Play won an “Ideas That 

Matter” grant  from Sappi Paper for A 
Ring of Sunshine Around the Moon with 

the students of the Academic Leadership 

Community at Miguel Contreras High 

School, L.A. 

Hillary Coe 
‘04 Digital Media 

Art director at TBWA\Chiat\Day for 

Adidas campaign mygirls.adidas.com.

Nigel Zeff (’11 Communication Arts) 

is Associate Art Director for Flaunt 

Magazine.

 

IN THE NEWS 

Bob Dob (Robert Dobbie)

’01 Communication Arts 

Profiled in the December issue of 

Juxtapoz

Kiana Anvaripour 

’03 Fashion Design

“Designs Creates Sex Appeal with 

Shapewear.” Portland Tribune, 
November 7, 2012

Norman Zammit 

’61 MFA Fine Arts

Carter and Citizen, L.A. 

Chris Oatey (’06 MFA Fine Arts) Performing Methods, CB1 Gallery, L.A.

Laura Daroca  

’03 MFA Fine Arts

Director of Alumni Relations

Chloe Leung ’12 Product Design

“Kontort” indoor grill design won Grand 

Prize and the People’s Choice award for 

the 2013 Avenue Design Competition, 

and was featured on Avenue’s cover. 
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Jade Lai
’02 Environmental Design

Featured in Surface magazine’s “2012 

Portfolio of American Influence - Top 20 

Tastemakers,” December 3, 2012

 

Maurice Harris 

’05 Fine Arts

Professional florist (Bloom and Plume) 

profiled in StyleLikeU’s “Closets” feature 

Rachel Fujii 
’11 Communication Arts

Featured in Los Angeles, I’m Yours, 
“Rachel Fujii Loves Shoes,” for her shoe 

illustrations. February 8, 2013

 

AWARD WINNERS 

Alison Saar
’81 MFA Fine Arts

Selected as one of 54 U.S. Artists Fellows 

for the 2012 USA Jeanne and Michael 

Klein Fellowship for Visual Arts, which 

carries with it a $50,000 grant.

 

Tucker Neel’s  

’07 MFA Fine Arts 

323 Projects awarded “Best Telephone—

Only Art Gallery” by LA Weekly

Michael Ponce  
’09 Product Design

DreamGEAR/i.Sound led the design 

team which included classmate Lilit 
Pilikian (’09 Product Design)for two 

award-winning projects at the 2013 

Consumer Electronics Show.

 

 

 

IN PRINT 

Cole (C.W.) Moss
’11 Communication Arts

Why Unicorn Drinks, the follow up to 

Unicorn Being a Jerk, was released in 

February by It Books, a subsidiary of 

HarperCollins.

IN MEMORIAM

Visual development and design artist 

Mel Shaw passed away on November 22, 

2012. He attended Otis in the 1920s as a 

teenager and went on to work for Disney, 

helping to set the style for animated 

classics ranging from Bambi in 1942 to 

the Lion King in 1994. 

Martha Underwood (’58 MFA Fine 

Arts) passed away from cancer in her 

Claremont home on February 16, 2012. 

She was an active member of the art 

community, known for her watercolor 

paintings, but also did oil painting, mo-

saic, fiber arts, illustration, and interior 

design rendering.  She was a professor at 

Chaffey College for more than 20 years.

 

Doris Licht (’63 Fine Arts) passed away 

from cancer in October 2012. Doris 

worked in drawing, ceramics, and 

photography, and taught at CCNY, Pratt 

Institute, and Hunter College.

Ty Hunter (’85 Fashion Design) passed 

away in March after a long battle with 

cancer. Ty was owner/designer of a very 

successful yoga wear business, Tyoga 

Inc., famous for the “Guru Pant.” She 

was buried at sea March 24, 2013, in San 

Diego. To donate in her honor please 

email Desiree at fashiondnb@gmail.com. 

Juan Capistran

’99 Fine Arts 

White Riot…be the beacon, be the light. 

KO’d by love 

Thomas Solomon Gallery, L.A.

In the News Continued

Mark Caneso  

’04 Communication Arts

Awarded Certificate of 

Typographic Excellence by 

Type Directors Club  

for custom @ Table 

Celebrity Fest 

Otis alumni and celebrity  

connections abound!  

 

Online sports publication ThePostGame 

declared that Mike Farhat (’08 

Communication Arts) “is quickly 

becoming to professional athletes what 

Andy Warhol was to Campbell’s Soup.” 

Star athletes including Lamar Odom, 

Kobe Bryant, and Chris Paul have 

commissioned portraits to be created in 

his vibrant style. 

The annual MusicCares pre-Grammy 

gala selected Zhenya Gershman (’96 Fine 

Arts) to create a portrait of rock icon 

Bruce Springsteen. R&B singer Usher 

purchased Andrew Lewicki’s (’07 Fine 

Arts) Louis Vuitton Waffle Maker at the 

Miami Project at Art Basel Miami Beach. 

Matt Warren’s (’09 MFA Fine Arts) Pulp 

Fiction poster will be included in the 

book, Pulp Fiction: The complete History 
of Quentin Tarantino’s Masterwork.

Milford Zornes Mural Celebrated 

A fresco mural painted in 1942 by students under  

the guidance of alumnus and faculty member 

Milford Zornes (’27) gained deserved attention at  

a celebration led by Zornes’ son-in-law, Hal Baker.  

At the Ramona Bowl Amphitheater in Hemet, CA, 

site of the famed Ramona Pageant, the mural depicts 

aspects of Helen Hunt Jackson’s novel Ramona. 
Alumni Director Laura Daroca, artist and gallerist 

Bill Anderson, and internationally renowned fresco 

painter iLia Anossov spoke. 

Kenneth Ober

’01 Fine Arts

Consistent Trajectory

West L.A. College Art Gallery
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After graduating with a BFA in Fine Art, I told everyone 
that spending those four years at Otis was the best thing 
I ever did. Otis opened my eyes to critical thinking and 
seeing the world with the eyes of an artist. In addition, 
Otis gave me the preparation and tools I needed to be a 
conceptual artist and to begin a career in art. My work is in 
photography, painting, installation, and even public prac-
tice. I have exhibited in Peru, New York, twice in Germany, 
and all over California. I have been in Photo LA twice, and 
I am hoping to show in Barcelona, Spain. It is my pleasure 
to be able to give back to Otis, with the hope of helping 
someone else find his or her dream. Thank you Otis, and 
thank you to all my wonderful teachers.

MAKE A GIFT TO O-FUND  
Annual gifts to the O-Fund directly assist 

students in the form of scholarships, 

campus improvements, and specific 

program support. Each gift, each year, 

makes a significant difference for  

our students. You may double or even  

triple your gift if your employer has  

a matching gift program. Contact your 

Human Resources Department for  

more information about your company’s 

matching gift programs.

 

PARTICIPATE IN PLANNED GIVING 

Legacy Society Membership

Charitable Gift Annuities (CGAs)  

and Bequest Intents are great ways to 

support Otis. Donors establishing one  

of these or any other planned gift will be 

recognized as part of our Legacy Society. 

One of the great benefits of membership 

is the opportunity to meet with students 

and see firsthand how your gift impacts 

the lives and careers of young artists  

and designers.  

 

JOIN THE PATRONS CIRCLE 

Patrons Circle members play a leader-

ship role in supporting priority needs 

at Otis. Your annual gift of $1,000 or 

more provides critical funding to sustain 

academic excellence, and creates greater 

access for all students. Members also 

enjoy several exclusive art experiences 

each year, such as private art tours and 

hands-on art experiences on campus.  

 

Above: Patrons Circle member Ellen Castleman 
on San Diego Art and DesignTour

02 03

otis.edu/
givenow

01

310.
665.
6859

The greatest satisfaction will come from knowing that your gift will continue 
the work of Otis College of Art and Design. For information about these  
exciting giving opportunities, please contact Kristi Kraemer, Director of  
Development, at (310) 665-6859 or kkraemer@otis.edu or make your gift  
today using the envelope in this magazine, or online at www.otis.edu/givenow.

LINDA KUNIK (’06 FINE ARTS)

SFJAZZ Center

Sandow Birk  

’89 Fine Arts

Jazz and the Nation 
(detail) from a series of 

ceramic tile murals at  

the new SFJAZZ Center,  

in collaboration with  

Elyse Pignolet


